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Best marketing 
communication 
practices for private 
investment funds

The primary challenge of private fund 
marketing is supply and demand. There are 
too many firms seeking the attention of a 
limited universe of investors. 

To be successful, firms must be creative, 
persistent, and targeted to be noticed by the 
right investors. 

Finding the right fit between strategy and 
client is how private fund managers will build 
lasting relationships. 



Understand what your strategy and firm 
strengths are. Research your competition 
carefully—understand what type of 
investor your strategy appeals to, and  
build your marketing campaign to match 
your strengths.

Develop a strong and a lasting brand identity
Hire a professional. Don’t lean on what you think 
worked at the large firm you just left. They spent 
decades paying millions of dollars, so they don’t have 
to chase new clients. Build a strong brand and develop 
the best collateral you can afford. Don’t look like an 
amateur.

Be quiet
Learn to simplify your “pitch” and don’t say more than 
you must. Investors will let you know what they want to 
hear. Develop your presentation style to finish in 20 – 25 
minutes or less so you can answer questions.

Integrate good questions in  
your marketing strategy
Create statements that generate interaction. Focus on 
creating dialogue around strategy strengths.

Never underestimate what  
your prospect doesn’t know
No one knows everything, never assume the prospect 
knows something because you do. The smartest 
people in the world ask the most questions. Focus on 
areas of your strategy that may be misunderstood the 
most.

Communicate, communicate, communicate
Pick up the phone and call. Don’t send emails or 
send out monthly client communications. Give your 
prospects your direct line, create a blog, and use all the 
digital tools that work for you. Never hide after a bad 
month or quarter.

Prioritize clarity and simplicity
Present information in a clear and concise manner, 
avoiding jargon and overly technical language. Use 
visuals, charts, and graphs to explain complex 
concepts and data in an easily digestible format.

Showcase historical performance
Provide relevant and accurate performance data, 
including comparisons to benchmarks and peer funds. 
Be transparent about the performance metrics you 
use, and about any limitations or assumptions made in 
the calculations. Avoid overly complicated ratios and 
statistics. Focus on risk reward and use benchmarks 
that are both relative and absolute.

Be consistent with your branding
Ensure your marketing materials are consistent in 
terms of brand elements such as logo, color scheme, 
typography, and tone. This consistency will help with 
your brand’s ability to gain recognition and credibility 
with your target investor markets.

Keep your content up to date
Regularly update your marketing materials and website 
with the latest performance data, news, and insights.

Include risk disclosures
Clearly outline the risks associated with investing in 
your fund and explain the risk management techniques 
you employ to mitigate these risks.

Leverage digital marketing
Use your SEO-optimized website, LinkedIn, marketing 
automation tools, and webinars to attract a larger 
group of prospective investors.

Maximizing the value of your investor 
marketing initiatives requires a combination of 
clear communication, regulatory compliance, 
and consistent relationship building. By 
following best practices in marketing and 
materials preparation, you can best showcase 
your fund’s unique value proposition and 
attract more of the right investors to your fund.



Investment Strategy

The Bay Point Advisors Private Income Fund Composite (“Composite”) opportunistically 
allocates capital to niche credit markets difficult to access, which are generally under-served, 
and historically less efficient. Bay Point believes these private credit and specialty finance 
markets offer a better long-term risk/return profile than their public counterparts. Portfolio 
investments include all funds that invest in secured small business loans, secured real 
estate debt, receivables financing, discounted bank loans, debtor-in-possession financing, 
mezzanine financing, equipment lending and tax deeds. 

Risk is managed by disciplined underwriting criteria, exacting legal standards, matching 
the tenor of assets and liabilities, and diversification of the investment portfolio. We are 
constantly focused on the needs of both borrowers and investors. 

Composite Returns, Net of Fees 

Performance and Risk Analytics* 

Fund objectives are goals or 
targets that may not be realized.

Because the composite’s strategy 
is alternative income where a wide 
variety of asset types are permitted 
as investments, no benchmark is 
presented because we believe that no 
benchmark that reflects this strategy 
exists.

* COMPARISONS TO INDICES 
ARE FOR INFORMATIONAL 
PURPOSES ONLY AND DO NOT 
INFER OUTPERFORMANCE. PAST 
PERFORMANCE IS NO INDICATION 
OF FUTURE RESULTS. 

Growth of $10,000 vs. Benchmark, Net of Fees

Bay Point Capital Partners Private Debt (Composite) Morningstar Nontraditional Bond Category Average Bloomberg Barclays U.S. Aggregate
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Objectives

 ◾ Objective is to provide investors with consistent 
above-average risk-adjusted returns with low volatility

 ◾ Investments generally secured by a first lien on 
valuable collateral

 ◾ Central bank interest rate policy and excessive 
banking regulation create investment opportunities for 
the Fund

 ◾ Aim to create a competitive advantage by accurately 
valuing collateral, negotiating flexible terms and 
closing within a shorter time frame

Qualified Purchasers Only. Not for Retail Use.

3050 Peachtree Rd, Suite 740      Atlanta, GA  30305

404-963-6031      clientrelations@baypointadvisors.com

Year Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD
2022 0.74% 1.11% 1.22% 0.70% 0.83% 2.28% 2.18% 0.68% 0.77% 0.67% 1.14% 0.51% 13.58%
2021 0.59% 0.47% 0.63% 1.39% 0.93% 0.71% 1.20% 0.71% 1.46% 1.75% 0.94% 1.03% 12.47%
2020 0.79% 0.65% -0.91% 0.61% 0.83% 0.56% 0.63% 1.10% 0.54% 0.63% 0.74% 1.07% 7.46%
2019 0.75% 0.56% 0.29% 0.66% 0.65% 0.72% 0.93% 0.70% 1.47% 0.83% 0.69% 0.24% 8.82%
2018 0.94% 0.75% 1.76% 0.88% 1.60% 1.23% 0.81% 0.91% 0.69% 0.67% 0.68% 0.71% 12.26%
2017 1.07% 0.66% 0.67% 0.83% 0.67% 1.55% 0.92% 0.96% 0.87% 1.58% 0.85% 1.05% 12.33%
2016 1.61% 0.80% 1.14% 0.76% 0.83% 1.04% 0.93% 1.05% 0.89% 0.81% 0.70% 1.15% 12.35%
2015 0.70% 1.02% 1.10% 0.97% 1.09% 0.92% 0.92% 0.95% 0.82% 0.59% 0.77% 0.83% 11.22%
2014 0.65% 0.77% 0.60% 1.28% 0.76% 0.92% 0.70% 0.65% 0.85% 1.01% 0.93% 1.10% 10.70%
2013 -0.19% 0.73% 0.39% 0.12% -0.36% 0.42% 1.20% 1.12% 1.22% 0.85% 1.04% 6.72%

Bay Point Capital Partners 
Private Debt (Composite)

Morningstar Nontraditional
Bond Category Average

Bloomberg Barclays
U.S. Aggregate

Growth of $10,000 $27,812 $11,201 $11,191 

Best Period 2.28% 2.19% 3.68%

Worst Period -0.91% -7.23% -4.32%

Avg. Positive Returns 0.90% 0.62% 0.87%

Avg. Negative Returns -0.49% -0.72% -0.86%

# of Positive Periods 116 73 66

# of Negative Periods 3 46 53

# of Consecutive Positive Periods 80 14 7

# of Consecutive Negative Periods 1 6 5

% Profitable 97.48% 61.34% 55.46%

Periods Above Benchmark 95 67 —

% Above Benchmark 80.01% 56.57% —

Down Period Percent 98.08% 82.69% —

Up Period Percent 65.15% 34.85% —

Strategy Overview

The investment objective of each Diligens Capital Management, LLC 
strategy is to apply a proprietary, algorithmic, automated trading platform 
to provide “equity-like” exposure with better long-term risk-adjusted 
returns. To achieve this objective, each strategy seeks to profit from both 
market rallies and market drawdowns by trading highly liquid ETFs that 
track the S&P 500 Index and its inverse.

I L I G E N S
CAPITAL MANAGEMENT

D

Risk management and security selection are key factors for the long-term 
success of our strategies. Each strategy applies strict trading rules that 
have been rigorously back-tested over multiple bull and bear markets. 
These techniques do not include portfolio leverage, selling securities short, 
buying and selling option contracts, or investing in company-specific 
securities. Instead, each strategy selects securities that match their pre-
defined risk/return profile and market exposure.

PAST PERFORMANCE IS NO INDICATION OF FUTURE RETURNS. The returns presented are not those of any offering but the trading returns of individual incubator trading 
accounts of Diligens Capital Management, LLC. Please refer to the disclaimer on page 2 for more information regarding how returns are calculated. Comparisons to the S&P 
500 TR are for informational purposes only and do not infer outperformance.

 Managed SPX Strategy—Trades long-only S&P 500 ETFs (May 2021 to Present)
For investors with long-term investment time horizon, risk on-risk off conservative profile, and lower volatility tolerance.

Managed SPX S&P 500 TR
Average Monthly Return 0.49% -0.63%

Monthly Volatility 2.52% 5.51%
Benchmark Comparison, Strategy vs. Benchmark

Alpha, Monthly 0.73%
Correlation 0.83 

2022 Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD
Managed SPX, Net of Fees -1.75% -2.13% 4.84% -4.73% 1.64% -1.35% 3.97% 0.18% -0.57% -0.27%

S&P 500 TR -5.17% -2.99% 3.71% -8.72% 0.18% -8.25% 9.22% -4.08% -9.21% -23.87%

2021
Managed SPX, Net of Fees 1.95% 0.46% 1.33% 1.34% -1.67% 4.60% -0.36% 0.51% 8.33%

S&P 500 TR 0.70% 2.33% 2.38% 3.04% -4.65% 7.01% -0.69% 4.48% 15.08%

Managed SPX

Cumulative Return vs Benchmark

S&P 500 TR

10%5%0%-5%-10%-15%

-12.39%
8.04%

 Accelerated Growth Strategy—Trades directional S&P 500 ETFs (March 3rd, 2022 to Present) 
For investors with a long-term investment time horizon, moderate risk profile, and volatility tolerance.

Accelerated Growth S&P 500 TR
Average Monthly Return 1.15% -2.49%

Monthly Volatility 4.05% 7.06%
Benchmark Comparison, Strategy vs. Benchmark

Alpha, Monthly 0.35%
Correlation -0.56

2022 Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD
Accel. Growth Returns, NOF 0.91% -1.04% -5.05% 4.24% -1.70% 4.25% 6.43% 7.80%

S&P 500 TR 3.41% -8.72% 0.18% -8.25% 9.22% -4.08% -9.21% -17.48%

Accel. Growth

Cumulative Return vs Benchmark

S&P 500 TR

10%5%0%-5%-15% -10%-20%

-17.48%
7.80%

 Aggressive Growth Strategy—Trades 3x leveraged, directional S&P 500 ETFs ( Mar 4th, 2022 to Present) 
For investors with a long-term investment horizon and higher risk profiles, who can tolerate higher periods of volatility.

Aggressive Growth S&P 500 TR
Average Monthly Return 4.72% -2.42%

Monthly Volatility 10.46% 7.13%
Benchmark Comparison, Strategy vs. Benchmark

Alpha, Monthly 3.10%
Correlation -0.46

2022 Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD
Aggress. Growth Returns, NOF 9.34% -0.92% -11.85% 9.80% -2.71% 9.75% 19.64% 33.94%

S&P 500 TR 3.93% -8.72% 0.18% -8.25% 9.22% -4.08% -9.21% -17.06%

Aggr. Growth

Cumulative Return vs Benchmark

S&P 500 TR

45%15% 30%0%-15%-30%

-17.06%
33.94%

Diligens Capital Management, LLC
Contact—Juan C Cervantes, 217-330-4030
jcervantes@diligenscapitalmanagement.com

$9.2
Total annual 
spending in 
the net-zero 
scenario  

Continued spending on high-emissions assets 

Continued spending on low-emissions assets and enabling infrastructure   

Spending reallocated from high-to-low emissions assets 

New spending on low-emissions assets and enabling infrastructure 

Current spending

New spending

Source: The net-zero transition: What it would cost, what it could bring? January 2022, McKinsey & Company

$3.5

$1.0

$2.0

$2.7

(Monetary units in trillions of $USD)

Strategy overview

Ataraxia Capital Management, LLC
216 Purchase St, Suite R 
Rye, NY 10580

+1.646.512.1780
charles.g.hill@ataraxiacm.com

Live trading, net of fees 

Year Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD
2023 12.70% -0.57% 12.06%
2022 10.64% -10.69% 4.10% -15.00% 16.51% 3.15% -11.29% 3.35% 6.88% -9.19% -6.51%

Live Trading
iShares Global 

Clean Energy ETF S&P 500 TR MSCI ACWI
Annualized ROR 4.77% -7.29% -7.69% -9.89%

Volatitlty, Annualized 35.80% 32.37% 23.76% 22.50%
Average Monthly Return 0.88% -0.23% -0.45% -0.67%

% Profitable 58.33% 41.67% 50.00% 41.67%
Sharpe (0%) 0.31 -0.09 -0.22 -0.34

Correlation — 0.84 0.90 0.89
Beta — 0.93 1.36 1.41

Annualized Alpha — 14.01% 19.46% 24.25%

Performance and risk analysis Cumulative performance 
(net of fees) versus benchmarks 

Live Trading iShares Global Clean Energy ETF

S&P 500 TR

-15%
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0%

5%

10%

MSCI ACWI

4.77%

-7.29% -7.69%
-9.89%

Please refer to the disclaimer on page 2 for more information regarding how returns were calculated. 
Comparisons to benchmarks are for informational purposes only and do not infer outperformance.

Capital spending on physical assets for 
energy and land-use systems in the net 
zero transition between 2021 and 2050 is 
projected to amount to approximately $275 
trillion, or $9.2 trillion per year on average, 
an annual increase of as much as $3.5 
trillion over the current investment path. To 
put this increase in perspective, in 2020,  
$3.5 trillion equated to half of global 
corporate profits, one-quarter of total tax 
revenue, and 7% of household spending. 

The investment objective of The Global Future 
Fund, LP (the “Fund”) is to produce superior long-
term returns in excess of it’s benchmarks, focusing 
on opportunities presented by the global net zero 
energy transition. The Investment Manager believes 
that ongoing and future initiatives by more than 120 
countries, 100 regional governments, 800 cities, 
and more than 1,500 companies will create unique 
opportunities to profitably invest in the infrastructure, 
industries, metals and materials required to achieve 
the World’s net zero goals. The Fund expects 
that the net zero energy transition will require a 
cumulative global investment of $275 trillion by  
the year 2050.

To achieve its investment objective, the Fund will 
maintain a long-bias in its portfolio, investing in 
grid infrastructure industrial companies, energy 
technology innovators, metals and materials miners, 
and essential commodities that will serve as the 
foundation for the net zero energy transition.

The Fund’s investment process entails both 
top-down and bottom-up analysis identifying the 
industries that will benefit most during the net zero 
energy transition and fundamentally analyzing and 
investing in companies within those sectors and 
commodities that it believes will benefit most.  
The Fund views companies that are “behind the 

curve” as it relates to making the transition to net 
zero as short-sale opportunities.

The Fund also anticipates that between now and 
2050 that there will be a number of significant 
equity and commodity market dislocations caused 
by supply/demand imbalances in the upstream 
metals and mining sector and the downstream grid 
infrastructure sector. The Fund seeks to capitalize 
on market disruptions by positioning its portfolio in 
advance of the dislocations occurring.

instant@instabrain.io              800-806-9714              www.instabrain.io

Insurance in an Instant

Instabrain Development Timeline

Proforma Revenue Forecast (Unaudited)*

PRIVATE AND CONFIDENTIAL. NOT FOR REDISTRIBUTION.

What is Instabrain?

The Problem: Insuretech built by engineers with no insurance 
distribution experience falling short in the profitable distribution 
of life and health insurance products directly to consumers. The 
initial thesis that a unique user interface offering short applications and 
“instant” decisions would transplant a licensed agent to guide through the 
process has resulted in low placement and persistency ratios, high claims 
ratios, and extraordinarily high cost per acquisition. Additionally, insurance 
companies have not been able to deliver a truly instant decision product 
that presents instant decisions to most applicants while eliminating ALL 
requests for medical records and/or exams.

The Solution: InstaBrain, an AI-Powered, machine learning coupled 
with a customer-focused instant decision platform. This allows for 
not just one—but multiple applications with leading and proprietary term 
life, disability, critical illness and guaranteed issue products that offer 
unique and market-leading benefits to clients, competitive premiums, 
and top-tier commissions for preferred distribution networks. InstaBrain 
was built for multiple distribution outlets with a proven track record of 
distribution for over 40 years. 

InstaBrain only partners with leading highly rated insurance carriers 
and global re-insurers capable of meeting our criteria by being willing 
to think outside of the box during product development—enabling us 

to deliver a winning solution for the carrier, 
the client, the distribution network, and the 
platform. Truly instant (within seconds) 

decisions for ALL with virtually no declines, 
thanks to our front-end pivot process. 

Our platform was developed by insurance distribution veterans who understand 
industry challenges and what consumers and distribution partners want—value 
rich, hassle free, instant decision policies with competitive compensation.

Instabrain Competitive Advantages

InstaBrain gives financial institutions, agents, and advisors the ability to 
offer insurance products to consumers with little to no effort. Including:

Multiple distribution channels
 ◾ Independent agents and trusted advisors
 ◾ Direct to consumer
 ◾ Agents can send their customers to their own branded website

Unique instant approval insurance products  
not offered by our competitors
 ◾ No underwriting hassles
 ◾ 100% online—instant decisions EVERY TIME!
 ◾ Full insurance coverage in 10 minutes or less
 ◾ Multiple carriers and products to choose from per category, 
including never before offered living benefits

 ◾ 95% issue rates!
 ◾ No waiting for exams, referring to underwriters, medical records.
 ◾ No case management needed

Platform was created by Industry veterans  
with decades of distribution experience
 ◾ Instabrain was created to recruit and engage top agents  
and insurance distributors with better payouts and less hassle than 
outdated, traditional methods   

Instant policy approval
 ◾ Proprietary application process gathers key data to match the  
buyer and policy with 100% guaranteed approval

 ◾ No medical exams or records required
 ◾ Full coverage typically in 10 minutes or less

®

Q1 Q2 Q4Q3 Q1 Q2 Q4Q3
20222021

Early web-based prototype completed in the 4th quarter of 2021
API testing to refine 
functionality, reliability, 
performance, and security

First Beta test 
will go live with 
Affiliated Network  

Full V.1 product 
beta launch 

2022 2023 2024 2025 2026

 Revenue  $4,989,600  $35,053,240  $62,161,420  $88,425,930  $107,564,420 

 Cost of Revenue  $(4,161,326)  $(29,234,402)  $(51,842,624)  $(73,747,226)  $(89,708,726)

 Gross Profit  $828,274  $5,818,838  $10,318,796  $14,678,704  $17,855,694

*Complete financial proforma available upon request

One-sheets we’ve created for other firms

The tear-sheets we create are customized to effectively inform your audiences 
of capabilities, communicate your strategy and cleanly represents your firms 
performance. They are inline visually with your presentations to build a strong 
indentity standard across all of your marketing communications.



Samples of our presentation work

216 Purchase St, Suite R 
Rye, NY 10580

+1.646.512.1780

charles.g.hill@ataraxiacm.com

Ataraxia Capital Management, LLC

The Global Future Fund, LP
(a Delaware Limited Partnership)

Lotis Capital Management, LLC
2300 Glades Road, Suite 202E
Boca Raton, Florida, 33431

561-886-6684
investors@lotisgroup.com

www.lotisgroup.com

Lotis Income Fund 1, LP 
(a Delaware Limited Partnership)

Tamarac Village at night

Investor presentation

BV International 

929-833-1660
investors@bvinternational.fund
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The opportunity (continued)

According to McKinsey’s Net-zero Transition Report, “The Net-zero Transition—What It Would Cost, What It 
Could Bring,” the average annual capital expenditure to achieve net zero by 2050 will need to increase to 
$9.2 trillion per year from its current level of $5.7 trillion, representing a total average annual increase of $3.5 
trillion (62%). In addition, $1.0 trillion in capital expenditure will need to be reallocated from high-emission to 
low-emission assets and infrastructure. Furthermore, spending on the net zero energy transition is expected 
to be front-loaded, increasing to 9.0% of global GDP between 2026 and 2030 before falling back to 7.5% or 
below during the following 20 years. 

This additional and reallocated capital expenditure should largely be directed towards creating alternative 
renewable and net zero energy generation means such as solar, wind, and nuclear, building more efficient and 
effective power grids, and creating new low-emissions transportation equipment and industrial facilities.

GDP CO2 emissions

2022 GDP (in billion $USD)

0 5,000 10,000 15,000 20,000 25,000

United States
China
Japan

Germany
United Kingdom

India
France

Italy
Canada

South Korea

Territorial (MtCO2) Source: World Bank and IEA
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Overview

Lotis Income Fund 1, LP (the “Fund,” ) will engage in the development of a diversified mix of commercial 
development projects; specifically, multi-family, senior living, medical office,and retail, in high demand 
locations achieving Class A market rents. Fifty percent of the Fund’s targeted projects are currently entitled 
with over $500M of planned construction. The Fund’s target asset blend is 70% multi-family and senior 
housing with the balance in retail, medical office, and ancillary out parcels.

The Fund will perform institutional quality due diligence on all targeted projects. The Fund plans to target 
investments with a projected gross 20% IRR (levered) over a 6-year holding period.

Investment objective

Generate attractive 
income and capital 

appreciation through a 
well diversified real estate 

portfolio

Entitled, planned 
construction

50% of the targeted 
projects are currently 

entitled with over $500 
million of planned 

construction

Well-Diversified real 
estate portfolio

The Fund will invest and 
develop multi-family, 
senior living, medical 

office, and retail properties

Superior  
demographics  
and economic  

conditions

Current and projected 
growth forecasts in 

Southeast Florida supports 
a significant growth and 

demand story

$$$$

©2024 BV International Management, LLC. All rights reserved. For discussion purposes only. Private and confidential. Not for redistribution.
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Digital 
streaming 

market 
growth 

and  
royalty 

revenue

2000

 $82.22  $174.43  $273.42  $330.65  $407.05  $446.25 

$50B

$150B

$250B

$350B

$450B

2005 2010 2015 2020 2022

USD
Global  

intellectual 
property and 

royalty revenue 

Source: International Monetary Fund, 
Balance of Payments Statistics Yearbook

Facts:

Americans spend an average of three hours 
and nine minutes a day streaming digital media.

of American households pay for at least 
one or more streaming services.

The number of streaming service subcriptions 
found in the average American home each month.

The percentage of total music industry  
revenue made by music streaming services.

99%

Source: Forbes Home, Top Streaming Statistics In 2024

2.9

89%89%
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Live performance

Year Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD
2023 12.70% -0.57% 12.06%
2022 10.64% -10.69% 4.10% -15.00% 16.51% 3.15% -11.29% 3.35% 6.88% -9.19% -6.51%

Live Trading
iShares Global 

Clean Energy ETF S&P 500 TR MSCI ACWI
Annualized ROR 4.77% -7.29% -7.69% -9.89%

Volatitlty, Annualized 35.80% 32.37% 23.76% 22.50%
Average Monthly Return 0.88% -0.23% -0.45% -0.67%

% Profitable 58.33% 41.67% 50.00% 41.67%
Sharpe (0%) 0.31 -0.09 -0.22 -0.34

Correlation — 0.84 0.90 0.89
Beta — 0.93 1.36 1.41

Annualized Alpha — 14.01% 19.46% 24.25%

Performance and risk analysis Cumulative performance
(net of fees) versus benchmarks 

Live Trading iShares Global Clean Energy ETF

S&P 500 TR

-15%

-10%

-5%

0%

5%

10%

MSCI ACWI

4.77%

-7.29% -7.69%
-9.89%

Please refer to the disclaimer on page 15 for more information regarding how returns were calculated. 
Comparisons to benchmarks are for informational purposes only and do not infer outperformance.
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The top  
global 
music 

royalty 
firms

Over the past decade, UHNW investors, family offices, and institutional 
clients have seen the benefits of royalty investment and royalty income funds. 

Aside from passive income and long-term capital appreciation, royalty funds offer 
investors a tool to reduce correlation to other investments and diversify risk and 
traditional market exposure during uncertain market conditions.

Round Hill Music 
Royalty Fund is an 
investment vehicle 
managed by Round Hill 
Music. 

The fund invests in 
music copyrights 
and royalty streams, 
focusing on acquiring 
catalogs with proven 
track records and long-
term revenue potential.

The Music Royalty Co. 
focuses on acquiring 
music royalties and 
intellectual property 
rights. 

It offers investors 
the opportunity to 
participate in royalty-
based investments 
across various music 
assets, including 
publishing, master 
recordings, and 
synchronization rights.

Hipgnosis Songs 
Fund, a London-
based investment 
company that acquires 
and manages music 
copyrights and royalty 
streams. 

It invests in catalogs 
of hit songs and 
popular recordings, 
aiming to generate 
consistent returns for 
its shareholders through 
royalty income.
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Overview

Lotis Income Fund 1, LP (the “Fund,” ) will engage in the development of a diversified mix of commercial 
development projects; specifically, multi-family, senior living, medical office,and retail, in high demand 
locations achieving Class A market rents. Fifty percent of the Fund’s targeted projects are currently entitled 
with over $500M of planned construction. The Fund’s target asset blend is 70% multi-family and senior 
housing with the balance in retail, medical office, and ancillary out parcels.

The Fund will perform institutional quality due diligence on all targeted projects. The Fund plans to target 
investments with a projected gross 20% IRR (levered) over a 6-year holding period.

Investment objective

Generate attractive 
income and capital 

appreciation through a 
well diversified real estate 

portfolio

Entitled, planned 
construction

50% of the targeted 
projects are currently 

entitled with over $500 
million of planned 

construction

Well-Diversified real 
estate portfolio

The Fund will invest and 
develop multi-family, 
senior living, medical 

office, and retail properties

Superior  
demographics  
and economic  

conditions

Current and projected 
growth forecasts in 

Southeast Florida supports 
a significant growth and 

demand story

$$$$
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Palm Beach Rental Market

According to a recent Costar¹ report, demand and rent growth in Palm Beach County has surged in recent quarters, with 
Palm Beach County ranking as one of the top major multifamily markets in the United States. The report highlights high 
absorption rates of new projects, low vacancy rates, and more than 29% year-over-year rent growth, with average rents 
$600/month greater than a year ago.

The report estimates that nearly $3.0 billion of new multifamily projects will break ground and that rent pricing will 
continue to be strong in the next several years.

Market rent per unit & rent growth 

2017 2018 2019 2020 2021 2022 2023 2024 2025

Forecast

Rent
per unit

Annual 
rent growth

$2,800 40%

35%

30%

25%

20%

15%

10%

5%

0%

$2,600

$2,400

$2,200

$2,000

$1,800

$1,600

$1,400

$1,200

Market rent growth Y/Y Market rent per unit Effective rent per unit United States market rent per unit

¹ Source for charts and support: Costar, Multi-Family Market Report, Palm Beach, Florida

Our presentations are visually rich and storytelling, Most importantly, they are 
brief and informative. You will never see any “Powerpoint-like messaging” 
from us. Our work here highly reflects the best of your brand’s identity.



Case study on identity brand design for Helios

Building a successful brand  
identity from the ground up 

Brief
Helios is a new capital management firm located 
in Bethesda, Maryland, on the northwest border of 
Washington, D.C. Their business is venture capital real 
estate investment properties in Virginia, Maryland, and 
the District of Columbia.

The firm was looking for a brand identity and had 
no perceived creative ideas in mind except that 
they wanted to use the name of a Greek or Roman 
mythological God—but most were either trite or 
overused. Along with a new identity, they wanted a 
stationery package consisting of a letterhead and 
business card as well as a presentation, monthly 
summary, and a website. 

Solution
We researched this and discovered that “Helios” was 
one of the least commonly used name in the financial 
industry so we proposed the name Helios with some 
logo options.

(Helios was the Greek Titan God of the Sun, a guardian 
of oaths, and the God of sight.)

With an approved logo, we were able to finalize the 
requested products. The work period for this entire 
project was from late April – June, 2022.

The design process

The design approach was to focus on an image of 
the Sun. But, since the core definition of Helios also 
included sight, we felt obligated to present at least 
one solution with that design element in mind.

The images here were the starting point for visual 
elements to be used for the brand identities to be 
presented to the core stakeholders. 

Originally, the concept was to make the “O” letter 
form in Helios to be the sun image representation. 

It wasn’t until we were preparing the logos for 
presentation that we thought the “I” letter form should 
be the carrier of the sun image, as though it was 
“dotting the ‘i.’” 

That concept is at the bottom and was the concept 
that was ultimately chosen as the final design.

180°

Capital Management
H E L I O S

Capital Management
H E L I   SO

135°

H E L I O S
C a p i t a l  M a n a g e m e n t

H E L I   S
Capital Management

H E L I   S
C A P I T A L  M A N A G E M E N T



Option B

3 inch width

1 inch width Horizontal format

Black only rendering on white background at 1 inch Reversed out of logo primary color at 1 inch Reversed out of black at 1 inch

PMS
7448

PMS
7448

PMS
Orange C

PMS
7549

H E L I O S

H E L I O S

H E L I O S

H E L I O S

H E L I O S

H E L I O S

H E L I O S

The final logo design

We always present logo designs at a three inch width. 
This allows for the density for each design to be 
compared with the other designs at the same width. 

Plus, we always present logo designs at a one inch 
width. If a logo cannot be read at one inch, it fails. 

And, we always present logo designs in black and white 
as well as reversed out of its own primary color and 
black. For the reversed out treatments, we included 
options that included color in case those could be used 
as options. This is the creation of a brand’s graphic 
standards for use on digital as well as print media. 

Our brand identities are strong, clean, and memorable. 
No matter what size your firm is, we can make you look 
like a corporation with dozens of employees.

The design and color systems

The colors used within the Helios logo serve as the 
primary color palette, to be used only as accent colors 
or in diagrams in which Helios is highlighted as the 
champion among its competition or boost its high 
returns as a successor, as indicated below in the 
design system. 

The secondary color palette is for emphasis on 
diagrams, typography or design accents. The tertiary 
color palette is only to be used as shading, or for 
images/duotones, et cetera.

The color palette allows for rich, colorful schematics 
and data visualization. These are used in presentations 
and the firm’s monthly summary reports or other 
marketing materials as needed.

April 2021

Metro D.C. Area United States

April 2022

0%

1%

2%

3%

4%
5%

6%

7%

4.9%

3% 3.3 %

5.7 %

15%

30%

20%

10%

15%

10%

2013 2014 2015 2016 2017 2018 2020 20212019
$800

$2,800

$4,800

$6,800

$8,800

$10,800

$12,800

$14,800

HFRX Global Hedge Fund IndexS&P 500 TRHelios CM



Brand identity design at work 

We are brand identity strategists. We understand 
how important a brand identity is and what it does for 
organizations like yours. We call this brand recognition 
and brand equity. You are perceived by your audiences 
by the way your brand stands out—or not. It should be 
cohesive, and strong. And it should be memorable. That 
is how a brand’s identity becomes successful.

At right are the stationery/letterhead and business card 
design solutions. The idea was to use the yellow and 
orange bars as design elements and maximize the 
sunburst logo primary colors as design elements such 
that the brand identity remains cohesive across all of its 
marketing components.

Below are the Helios tear sheet and select pages from 
their presentation.

Loretta Sample
Director, Investor Relations

3 Bethesda Metro Center
Suite 508
Bethesda, MD 20814

000.000.0000 
l.sample@helioscapmgmt.com
www.helioscapmgmt.com

Card front

Card back



Samples of other brand identities we’ve created

Hayes Miller, Founder and Chief Executive Officer   ▪   Atlanta, Georgia	  
404-607-6944   ▪   hmiller@alphalabcreative.com

Fletcher Maffett, Co-Founder and Creative Director   ▪   Charleston, South Carolina 
202-341-1234   ▪   fhmaffett@alphalabcreative.com

alpha LAB
C R E A T I V E  E N E R G Y

alpha LAB
C R E A T I V E  E N E R G Y

s o u n d v i e w

A EC A P I T A L  M A N A G E M E N T C A P I T A L  M A N A G E M E N T

A EC A P I T A L  M A N A G E M E N T

A EC A P I T A L  M A N A G E M E N T

Apache Bridge logo concepts

Concept 1 Concept 2 PMS 5415 PMS CG11

apache bridge

C A P I T A L  M A N A G E M E N T
apache bridge

C A P I T A L  M A N A G E M E N T
apache bridge

PMS 624 PMS 445

Option C—Minion Type, Vertically Stacked

3 inch width

1 inch width

Black only rendering on white background at 1 inch Reversed out of logo primary color at 1 inch Reversed out of black at 1 inch

C63
M54
Y63
K36

C69
M43
Y30
K4

C40
M86
Y58
K38

M89
Y51

C39
Y3

M12
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Phoenix Holding Group PHG Financial PHG Financial
CRA Affordable Housing Fund

BlackCyan Yellow Magenta

Option F

3 inch width

1 inch width

D E V E L O P M E N T  G R O U P
SAVANT

D E V E L O P M E N T  G R O U P
SAVANT

Capital Management

VACATION
 RENTAL FUND


